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Months after the events of  Star Trek Beyond , the crew of  the 
U.S.S. Enterprise has been re-assigned to new ships and new roles. 
Responding to a distress call  from the U.S.S. Concord , Captain Kirk 

and the U.S.S. Endeavour arrive to find the ship in pieces.
A few survivors are rescued, including the Concord 's f irst officer, Hikaru Sulu.

The attackers had only one message: Resistance Is Futile .
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