
Avenger...Assassin...Superstar...Smelly person...Possibly the world’s most skilled mercenary, defi nitely the world’s 
most annoying, Wade Wilson was chosen for a top-secret government program that gave him a healing factor allowing 
him to heal from any wound. Somehow, despite making his money as a gun for hire, Wade has become one of the most 

beloved “heroes” in the world. Call him the Merc with the Mouth...call him the Regeneratin’ Degenerate...call him...
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LI’L DEADPOOL ART BY

IRENE Y. LEE

Should I
be reading

this?

Hey there,
gang—welcome

back to my new comic.
I’m just finishing up
last issue. Did you

read this $*#&?
it’s good.

Let me
give you the

gist.

So there’s
this guy named

Deadpool (me) and
he’s super successful

and popular with pretty
much everyone everywhere.
He’s even an Avenger now,

and is using his vast
riches to help fund
Earth’s Mightiest

Heroes.

in fact, his
mercenary business
is doing so well that
he hired a bunch of

schmucks to dress up as
him and help out on some
gigs. Said schmucks were
Solo, Slapstick, Terror,

Foolkiller, Stingray,
and Madcap.

Dig out
your old Marvel

handbooks, pals—
we went deep for

these guys.

Unfortunately,
there are a few

things Deadpool (still
me!) doesn’t realize. Like the
fact that back when people

were messing with his
mind early in his career,

he killed his own
parents.










