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WASTELANDERS

Y

DECADES AGO, THE SUPER VILLAINS UNITED AND
COLLECTIVELY WIPED OUT NEARLY ALL SUPER HEROES,
LEAVING THE REMAINING WASTELANDS OF THE UNITED
STATES A BRUTAL LANDSCAPE NEARLY DEVOID OF HOPE.
THESE ARE THE STORIES OF THE FEW WHO REMAIN IN A
WORLD WHERE HEROES CAN DIE, VILLAINS CAN WIN, AND
THE STRUGGLE TO SURVIVE SITS ALONGSIDE THREATS
COSMIC, MAGICAL, AND SUPERNATURAL...

THE MAN FORMERLY KNOWN AS WOLVERINE
THOUGHT HE HAD FOUND PEACE AND PUT HIS
DAYS OF VIOLENCE BEHIND HIM. PUSHED TO
HIS BREAKING POINT, HE UNSHEATHED HIS
CLAWS ONCE MORE, TAKING THE FIGHT TO
THE VILLAINS WHO TOOK SO MUCH FROM THE
PEOPLE OF THE WASTELANDS. BUT THE WORLD
STILL ISN’T SAFE." NOW, LOGAN TRAVELS THE
WASTELANDS, UNSURE OF HIS NEXT MOVE...
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LITTLE AND EVERY DAMN =

BRUCE. & DAY, I WONDER IF THAT WHAT IF HE HAS
WAS A MISTAKE. TOO MUCH OF
A T BANNER IN HIM?P

WHAT IF HE
TURNS OUT JuUST
LIKE HIS DADDY?

I FORCE THE
NOTION FROM
MY THOUGHTS.
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Y
WE'RE NOT
ALONE.




Just
PASSING THROUGH.
SPARE ANY WATER?

SOMETHING TO

EAT?

LIKE THEY WOULDN'T $*@4
THEMSELVES IF THEY EVER CAME
ACROSS THE REAL THING.

HEY, OLD
MAN. THIS IS RIDER
TERRITORY. WHAT'S YOUR
RAGGEDY ASS
DOING HERE?

MOTHER@®##%8&#@,
WE'RE ABOUT TO
EAT YOU.




BANNER AND HIS
BROOD REMINDED [
ME WHO I AM.

AND WHO

I AM AINT
VERY NICE.
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THE WAILING STARTS UP
AGAIN. LOUDER THIS TIME,
IF THAT'S EVEN POSSIBLE.

WAAAAHHH!
UH-LH-UH-
WAAAAHHH! TAKES MOST

OF THE NIGHT TO [RI¥
CRY HIMSELF OUT.




