LUKE CAGE: a child of the streets... DAN/EL RAND: a son of the mystic city of K'un-Lun...WADE WILSON: government experiment gone wrong...
Three men from different worlds—all reborn with strength and power beyond belief! And together, no one can stop them!
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DPOWNTOWN, IN OUR HERO’S FOURTH FLOOR
WALK-UP. WADE WILSON, THE PIABOLICAL
DEADPPOOL, PERUSES A PERIODICAL PUBLISHED
BY PERSNICKETY J. JONAH JAMESON.

OH
MAN, THAT IS
THE FUNNIEST
THING I'VE
EVER READ.
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I LOVE THIS

NEW COMIC STRIP,
CATHY, BUT T WISH
Y| HERLUCK FINDING A
il GOOD MAN THESE DAYS.
B SHE SHOULD HOOK
UP WITH THIS SON

OF SAM GUY.

1

HOLD UP.
NOW_THIS LOOKS
PROMISING.
OUR UNFORTUNATE-FACED

HERO HAS MADE A
FORTUITOUS DISCOVERY.
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OUR MERC-MOUTHED HERO IS ON HIS
WAY UPTOWN, WHEN HE RUNS INTO AN
ELDERLY WOMAN THAT JUST MIGHT BE
FAMILIAR TO MEMBERS OF THE MERRY Z THERE’S NO
MARVEL MARCHING SOCIETY. | RESPECT ANYMORE.
T . I were B " i hS pETER PARKER, NEW
= » M A ING INTO s
SESNeNex: Y;?Ld{, 5’3&'0’#57“23"  — MONSTERS. /) YORK IS A CRAZY,
CARY PLACE.
DOWN THERE. / YOU LAY A
y GASSER OR
SUMTHIN'? ;
: T DON'T EVEN
KNOW WHAT
A HOBOKEN
SEESAW IS,
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GET OUT OF JUST BE GLAD

MY NEW Y ORK/// WE GOT TO HIM
B HANDES YOU RE LIKE THAT; BEFORE HE COULD

MYSE"F' AT s SHOOT HIMSELF.
Im TALKlNG

[ ABOUT You, You
CRAZY COSTUMED
FREAK.

MY HUSBAND

WAS SHOT BY

GOOFBALLS
LIKE You.

Sy 4 THIS 1S GOING TO GET NOT SO FAST, .
OBODY G~ (o] veLy 1ere s vie. B | werpo wiaT oip P IT'S NONE OF
Qe LTS (19 2 you ONE OUT. | | vou 0o To THoSE | YOUR BUSINESS

TIMES SQUARE TRIPPIN"/ GUYS IN THAT / WHAT I DO WITH MY
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YOU DIDN'T
BEAT THOSE
Guys up. 4

CAUSE WE
WERE THINKING




THAT DIDN’T 6O WELL ]a A
FOR OLIR FREAKISHLY E?"E!H:Jﬁ
FEATURED FRIEND. =
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=] | HAPPEN TO HER AND |“%§
SHE FINDS HERSELF
IN PERIL A l\f'VHOLE

HEY, T KNOW You
Guys! YOU'RE--
JUST JOSHIN’,
DUDE. WE'RE

COPACETIC.
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THERE'S THAT
WORD AGAIN!/!!
WHAT DOEIS IT
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: 1o yOU FREAK, You
: INL_ /1 BETTER WaTCH IT

? IT'S AN ADJECTIVE
MEANING AGREEABLE OR--
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