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The mutant Wolverine has spent a century fighting those who would
manipulate him for his unique powers—savage claws, heightened senses, and
a healing factor capable of miracles. After repeated brainwashing, torture,
and reprogramming, Wolverine’s past was as much a mystery to him as to
anyone. With those long-lost memories finally returned to him, Wolverine
has set out on a mission to punish the conspirators who have wronged him.
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Recently, a shadowy figure hired Deadpool to hunt down and take out
Wolverine. The Merc with a Mouth attacked Logan and the two have been
going at it across San Francisco. Though closely matched, Deadpool
eventually gained the upper hand, tying Wolverine up, and weighing him
down, suspended over a tank of water. Before Deadpool could drop him
in, however, Wolverine’s crazed son Daken
arrived, chopped off one of Deadpool’s

hands and did the deed himself.
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YES, WELLTX
IT LOOKED LIKE
YOU COULD USE

SOMETHING YOU GET WHAT
THE KIDS CALL "MAD PROPS"
FOR! YOU'RE JUST SOME
BUSHWACKING ELIRO-
TRASH WEIRDO /S

I‘M THE GUY WHO TOOK
OuUT WOLVERINE --AND
I THAT'S A BIG DEALJI THAT'S
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L'VE TAKEN
QUT PLENTY OF

GUY'S LIKE YOU...
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AND IT'S
NOT BECALUSE T
waASs BORN WITH

SOME--

HAVE YOU eVeR HAD Ore @&
OF THOSE MOMENTS WHEN

YOU BEALLY NEEDED A
killLeR LIVE...BUT YOU :
COULDR'T THINK OF OPE? |

Qo SUPER-

; -”Im
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BIG | i
DEAL...YOU CAN 3
DISAPPEAR.
OR YOU
HAVE, LIKE, SLIPER -
SPEELD.
OOOOHH... f
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IMPRESSED.
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OR. AT LEAST, |
NOME LIKE YOU'VE U
DESCRIBED. AS all
LOATHSOME AS IT IS I
TO ADMIT, I'M NO AR ]
FASTER THAN /NN
T‘ﬂu ARE. i Il{
| FER
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AND I CAN'T
DISAPFPEAR.
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