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BONUS DIGITAL EDITION — DETAILS INSIDE!



The immense power of the Infinity Stones was used to fold the universe.in half, creating a world of
incredible new heroes and villains—Tliving unaware of their unusual origin! When the universe was
unfolded, the warped world was preserved within the Soul Stone, but its greatest figures learned the truth
of their existence—and what they will do with that knowledge...will become their next great adventure!

The warped world grows unstable! Soldier Supreme, Weapon Hex, lron Hammer and the other heroes
might have been able to sit out as Ghost Panther handled.a Martian invasion in 2039, but now things
won't be so easy. It's up to them to make sure nothing disrupts the fragile structure-of their reality—too
bad the hot-headed Supreme Seven just-came fying in through a crack in the universe!
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THIS IS THE . y

SOUL STONE.
ALSO KNOWN AS OUR
MULTIVERSE. I--THAT
1S, WE--WERE ALONG
FOR THE RIDE WHEN
THEY FOUND THAT OUT.

THAT OUR WHOLE REALITY
IS CAGED IN SOME

HIGHER-DIMENSIONAL

COSTUME JEWELRY.

AND TO MAKE IT WORSE,
EVERY PERSON HERE IS A ||
BLEND OF TWO PEOPLE |f
FROM THAT HIGHER
DIMENSION. l;

THEY HAVE THEIR
OWN WEIRD HALF

AND THAT BUGS ME--OR
PARTS OF ME. SEE, THIS GEM
WE’RE IN...OUR MULTIVERSE
WAS BORN WHEN IT GOT INTO
A HERO FIGHT.

PRETTY SURE THE GEM
GETS IN THOSE FIGHTS
A LOT. SO..WHAT IF IT
EVER GOT BROKEN?

WHAT WOULD
THAT LOOK
LIKE?




I SHOULD EXPLAIN | THAT'S THE ['
WHO'S DOING THE | FIGHT KNIGHT.

- N Y
L y NO! WE
NARRATING HERE. ’ \ OUR GRIM AND \i¢ HAVEHTIﬁ.‘.mVE
| GRITTY SIDE. B3 ,
- T ALREADY ‘ !
1 i | \ b : ONIT, KID—
5 - o v ~ I )
1 .I} \ W / -

IN THE
COCHLEAI .

!

4 TOGETHER, WE'RE
THE ARACHKNIGHT.
BUT INDIVIDUALLY...

I APD THE QUIPS TO
THE THWIPS. WITHOUT MY
MORALE-BOOSTING PUNS,

THIS WHOLE SYSTEM OF
PERSONALITIES WOULD...

| I'M THINKING
W "somETHING
LIKE THAT. [§

REMEMBER WHEN I
ASKED WHAT OUR
ENTIRE REALITY




Ti{zl-f #Z's ME? I'M THE PUBLIC FACE OF |

WOEFULLY THE ARACHKNIGHT BRAND--

INEFFICIENT, YOUR F:é%%ﬁ;;/ggfﬁsm-

SPIDER.

P.--I WAS
PLAYING IT...
BY EAR!

SCIENCE PETE le} | . i,
PROCESSES HEALTHY-- ———
TRAUMA BUT THE . HE HANDLES DOING
THROUGH WEBFLUID BUSINESS, DRINKING |
TECHNOLOGY. Is cooL. CHAMPAGNE, HAVING SEX...

ANYONE
ELSE THINK
THEY LOOK LIKE
TROUBLEZ
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LET'S WE'RE FAR MAKING THE

SET DOWN ENOUGH FROM DEFENDERS FORGET
HERE, SUPREME DEFENDERS CITADEL SEEING US WAS... \
SEVEN. NOW--BUT WE CAN'T DIFFICULT, EVEN

RISK MORE SUPER- WITH MY
NORMALS NOTICING POWERS.
us. /( 3\

; : . ” YOU'RE Y
- SLURE YOU'RE OKAY
L 4
ek

HYPERBRAND?Z

HOW CAN
I BEZ WE'RE
REPLICATING THE
PITT CALAMITY ON A
GLOBAL SCALE,
HAWKMASK.

ACCIDENTALLY
DESTROYING A CITY N
WAS BAD ENOUGH--NOW
I'M ABOUT TQ DESTROY
THIS WHOLE PLANET.

DON'T YOU DARE. THIS IS

MATH, CONNELL. THIS
WORLD DIES--

DOES
COLLAPSES. THAT MAKE IT
I KNOW. RIGHT?

7

Y
ONDES ;'é\szk EN%RW/ﬂfLs
IFTHIS IS WHO ABUSE THEIR
LT s
AS THE ULTIMATE JUSTICE.
VILLAINS. WHAT'S

STOPPING YOU
LléSING THAT SWORD-

OURSELFZ

WITH THE MISSION, [



I'M NOT

I DESTROYED
@0 Tn\g)@ AT/ﬁ QQVE ~NO. PITTSBLRGH BY

HERE'S
WHAT'S GOING TO J&@ﬁéﬁgé';”%é
HAPPEN, TEAM.  HYPERBRAND FATHER
BESTOWED ON

YOU HAVE

ANY FINAL
PRAYERS...
I'M AFRAID
NOW wWouLp

TO DESTROY
THIS PLANET, T
NEED TO TRANSFER
THE ENTIRE BRAND
INTO A LARGER
OBJECT--THIS
BUILDING.

MANIFESTING IT : |
COMPLETELY WILL % PRAY.
TAKE A MINUTE OF .

CONCENTRATION.






