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THIS IS A A TERRIBLE,
BAD IDEA. HORRIBLE, NO
GOOD, VERY —\

wm BAD IDEA.
KN O

I DON'T TRUST
CHALMERS.

ME
NEITHER.

I TRUST YOU,
THOUGH.

OH, YEAH.
I TRUST YOU,
TOO.

THAT SAID, YOU WERE QUICK
TO ASSUME T WAS DOUBLE-
CROSSI(;J_% )E’OU LAST

I MEAN. IT'S PLAUSIBLE THAT AT ANY
MOMENT YOU'D BETRAY ME AGAIN--
BE TRICKED INTO IT OR WHATEVER.
PLAUSIBILITY BEING WHAT IT IS.

IF YOU
DON'T TRUST
ME...

I DO TRUST
YOUu! SORRY, T
INTERRUPTED. YOU
WERE ABOUT
TO SAY...

SORRY. IT
WAS PLAUSIBLE.
YOU CAN SEE

THAT, NON?

I WAS GOING
TO SAY, "I PROBABLY
SHOULDN'T TRUST
YOU.” BUT I'M
SURE I SHOULD.

ABSOLUTELY. @mﬁ THIS IS A BAD
I

& gl
-

BUT THAT IS A
NIcE I
TUSH.




FIRST THINGS
FIRST. DITCH THE
LEATHER PAJAMAS. THIS IS
AN INCOGNITO OPERATION.
FIND AN OUTFIT YOU LIKE,
MAKE SURE IT BREATHES.
IT'S HOT WHERE
WE'RE GOING.

THANKS
FOR COMING,
BOYS. IT MEANS
THE WORLD.

1T
DOESN'T MEAN
ANYTHING YET,
CHALMERS.

DOES THIS
LOOK LIKE THAT
LAST WAREHOUSE TO
YOou? THE ONE WITH
ALL THE DOUBLE-
CROSSING AND

ALL
WAREHOUSES
LOOK THE
SAME.

LET
TUMBLR SAY
WHAT THEY
WILL!

BUT UNDER HIS
MASK, WADE LOOKS

LIKE SOMEONE PUT A
FACE ON A THUMB AND
THEN STUCK THE
THUMB IN A
DEEP FRYER.

PARANOIA?

WHAT?
WHOA. REALLY?
THAT SEEMS
NOT OKAY
TO SAY.

TUMBLR
WOULD HAVE A
FIELD DAY.

IT'S ABOUT TIME SOMEONE
CALLED THAT CIS-HET CAJUN
PRETTYBOI OUT ON HIS
WAREHOUSE PRIVILEGE.

THEN IT'S A
GOOD THING T
BROUGHT MY--WAIT,
DO T REALLY LOOK
LIKE A FRIED

THUMB?




THAT'S HURTFUL, REMY. IT
FEELS LIKE YOU CAN'T SEE
THE REAL ME, WHICH...
“OLCH."” YOU KNOW?

SHUT IT. LET
ME RUN DOWN

L LIKE THEN EVERYONE
You FOR YOU,
A CAN TALK TO ANY

PHALANGE THEY
LIKE, DEAL?

THANKS,
THUMB, BUT NO
OFFENSE, YOU
LOOK LIKE A
DEEP-FRIED
THUMB.

“OUCH."”

DON'T JUST THROW A
BRIEFCASE, MAN. ASK
IF I'M READY. RULE ONE
OF THROWING

GOOD THING I HAVE
CATLIKE REFLEXES
AND--

100-DOLLAR
BILLS...EVERY

THAT'S HALF INCH IS $10K...
BRIEFCASES. A LOT OF THIS IS 1.2 MILLION
MONEY RIGHT DOLLARS!

THERE.

WE HAVEN'T
EVEN DECIDED
THAT WE'RE
IN YET.

WE'RE D

INTERESTED.

...TERESTED.






