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SO HOW PO WE
DO THIS, EXACTLY?
DO INEED TO TELL
You 7O SURRENDER,

OR IS IT JUST
osviousz

WHAT

THE
FRIGHTFUL FOUR
SURRENDERS TO

NO ONE!

APPARENTLY
IT IS NOT 30
osvious.

CALL ME--

PO I LOOK LIKE
séﬁggﬁé,\ aratice orrice | | -THE IRON

PATRIOT!

I HATE
TO BREAK UP THIS
L.A.R.P.IN¢ SESSION...
BUT WHAT'S GOING
ON HERE?

HM.
‘SPIDER-MAN.”
THAT'S GOT A
NICE RING TO IT,
I HOPE IT
STIcKs!




THE ONLY THING THAT'S

STICKIN’ AROUND HERE

18 MY GLUE TO YOUR THEN
weBs/ YOU'D BETTER

WORK ON YOUR
AIM, PASTE POT
PETE!

MY
NAME’'S THE
TRAPSTER!

I DON'T
KNOW WHAT'S
GOING ON
EITHER...

..BUT
YOU'RE ABOUT
TO GET A SOLUND

BEATING!

SPIPER-MAN!
WATCH ouT!

//

MAKES HIM THE

KLAW'S SONIC GOI\//”V5§7TER
DANGEROUS OF THEM ALL!

I KNOW
THAT! BUT HOW
DO YOU KNow
THATZ

I'VE NEVER
SEEN YOU
BEFORE!

“THAT TIME |
TEAMED UP WITH...
T HIE IFRGBIN
PATERIODY~?""




IM ALL TOO
FAMILIAR WITH
THE ABILITIES OF
THE FRIGHTFUL
FOUR.

AV
2
1,
KLAW
MANIPULATES
SOUND, THE
TRAPSTER
--WIZARD HERE IS A
TECHNOLOGY BUFF, --18 RIGHT
AND THUNDRA-- BEHIND
you.
|
N\
=
d
FOR A TECH
EXPERT,
YOUR WEAPONRY
1S LAUGHABLE,
WIZARPD.
1

HERE'S
WHAT REAL
WEAPONS

TECHNOLOGY
CAN po!




