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DOCTOR APHRA ANNUA\. \\

WINLOSS AND. NOKK

The evrl Emplre rules the galaxy with an iron hst i
‘But the more lmperlal forces tighten their gnp, c
the more star systems slip through their fmgers.
Cnmmals and frmge factlons thrlve‘ S

Rogue archaeologlst Doctor Aphra is no stranger
“to risk in the pursurt of credits and thrills, ever -
~on the hunt for the rarest and most va\uab\e
artlfacts m the galaxy

Others hke monster-huntmg team Wm\oss
‘and Nokk, make the|r Ilvmg even ‘more
dangerously.... R e

*_SISPURRIER,L CASPARWIJNGAARD \[CsJOECARAMAGNA .

Writer SRS Artist . - . Letterer : -
CASPARWIJNGAARD ASHLEYWITTER o TO.M.GRONEMAN. :
.Cover Artist ‘ Varlant CoverArtist: - - Assistant Editor

© HEATHERANTOSS& - CB.© =~ - JOE .~ DAN
MARKPANICCIA CEBULSKI‘, : . QUESADA - - BUCKLEY - .
Edltors . Editorln Chief Ch|efCreat|veOff|cer - President

' ForLucastIm T
' Senlor Editor ROBERT SIMPSON

‘Executive Editor JENNIFER HEDDLE -
" Creative Director MICHAEL SIGLAIN - - g
Lucasfllm Story Group JAMES WAUGH, LELAND CH EE
MATT MARTIN

a.sw

STAR WARS: DOCTOR APHRA ANNUAL No. 2, Nuvemher 2018 Puhllshed as a One-Shot by MARVEL WORLDWIDE INC., asubsmlary of MARVEL ENTERTAINMENT LLC. OFFICE OF PUBLICATION: 135 h .

West 50th Street, New York, NY 10020. STAR WARS anid related-text and illustrations are trademarks and/or copynghts in the United States-and other countries, of Lucasfilm Ltd. and/or its affiliates, © &
TM Lucasfilm Ltd. No smulanty between-any of the'names, charagters, persons, and/or institutions in this magazine With those of any living or dead person or institution is intended, and any such similarity

which may exist is'purely coincidental. Marvel and its Iogos are TM-Marvel Characters, Iric. $4.99 per copy in the U.S. (GST #R127032852) in the-direct market; Canadian Agreement #40668537. Printed ~~ °

in the USA. DAN BUCKLEY, Presiderit, Marvel Entertainment; JOHN NEE, Publisher; JOE QUESADA, Chief Greative Officer;. TOM BREVOORT, SVP of Publlshmg DAVID BOGART, SVP of Business Affairs

& Operations, Publishing & Partnershlp DAVID GABRIEL, SVP-of Sales & Marketing, Publishing; JEFF YOUNGQUIST, VP of Production & Specnal Projects; DAN CARR, Executive Director of Publishing . ge° "

Technology; ALEX MORALES, Director of Publishing Operatlons -DAN EDINGTON, Managing Editor; SUSAN CRESPI, Production Manager; STAN LEE, Chairman Emeritus. For information regarding .

advertising in Marvel Comics or on Marvel.com, please contact-Vit DeBellis, Custom Solutions & Integrated Advemsmg Manager, at vdebelhs@marvet com. For Marvel subscription |nqumes please cal. -

888 511 5480 Manulaclured between, 08/10/2018 and 08/21/2018.by QUAD GRAPHICS SARATOGA SARATOGA SPRINGS NY, USA.



X3-299-11.
Beyond The
Outer Rim.

“I DON'T
LIKE "
“YOU DON'T LIKE
ANYTHING, NOKK.
YOU'RE FAMOUS FOR IT.
YOU DON'T EVEN LIKE ME,
AND WE'RE MARRIED.”
“STOP FISHING
FOR COMPLIMENTS,
WINLOSS.”

7

T.
IT'S JUST A FACT/
I MEAN, SURE, YOU
LOVE ME--BUT LIKE
ME? NUH-UH.

YOU THINK
ITALK TOO MUCH
AND I GOT NO
SCRUPLES AND, ABOVE
ALL, YOU'RE STILL MAD
ABOUT THAT BLACK-MARKET
TUTORIAL DROID
ON TATOOINE.

EVEN THOUGH
IT'S OUR TICKET TO
GETTING NOTICED BY KING

THAT'S WHY
YOU HATE THIS
NEW GIG SO MUCH,

PRANA--AND KICKING THAT
S e CHENT NERF-BOTHERER SQUOXX
WAC OFF THE TOP SPOT--

YOU CAN'T LET ME
BE RIGHT.

YOUR
PERSECUTION
COMPLEX IS TEDIOUS
AND STUPID, HUSBAND. I DON'T
LIKE THIS JOB BECAUSE WE
KNOW NOTHING ABOUT IT.

AND, FOR THE OH YEAH? GIMME

RECORD, I OFTEN | ONE EXAMPLE WHEN
TELL YOU WHEN YOU'VE AGREED

YOU'RE RIGHT. WITH ME.

§SS. T'LL
GIVE YOU
Two.



YOU DO
TALK TOO MUCH.
AND IDON'T
LIKE YOU.

‘TIL THE
STARS FALL
DOWN?






GuYs!/
YOU MADE
ITLTHAT'S
GREAT!

THAT'S YOUR
BIG PLAYER?
A SCRAWNY
WARMBLOOD
WITH SHIFTY

EYES?

HEY, THIS
APHRA LADY'S
OFFERING BIG
MONEY, OKAY? CAN
YOU TRY NOT TO
SOUND §O
DISAPPROVING?

SO, LISTEN--
I SUGGEST YOU
KEEP WALKING,

HUH? TIME'S KINDA

TIGHT HERE.

ONLY IF
YOU TRY NOT
TO SOUND SO
DESPERATE.

HERE'S THE DEAL. I REPRESENT A--
LET'S SAY--A BUSINESSPERSON
OF AMBIGUOUS
LEGALITY.

YOU MEAN A
MOBSTER.

BUT WE ARE
DESPERATE.

Gurs!/
SHUT UP AND
LISTEN!

SMART
LIZARD.





