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Avenger...Assassin...Superstar...Smelly person...Possibly the world’s most skilled mercenary, defi nitely the world’s 
most annoying, Wade Wilson was chosen for a top-secret government program that gave him a healing factor allowing 
him to heal from any wound. Somehow, despite making his money as a gun for hire, Wade has become one of the most 

beloved “heroes” in the world. Call him the Merc with the Mouth...call him the Regeneratin’ Degenerate...call him...

SI, CHANGE
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Oh, hey—it’s
me, Deadpool,
just catching up

on my recent
adventures.

You know
what really

sucks?

EVERYTHiNG.

Did I make
a deal with

super-bad guy
Stryfe to save

my loved
ones? Yes.

Did I trust
Captain America
who turned out to

be a Hydra
agent? Yep.

Did I kill
agent Coulson

and my friend agent
Preston for him?

Sure did.

Did I kidnap
my daughter
and screw her
life up with my

terrible fathering?
Check!

Did I regret
everything and

help take down the
dirty Cap, but get

pwned by Maria Hill
so no one knows I did
that one good thing?

YOU KNOW iT.
So, here

I am. I lost
pretty much
anything I

cared about.

Ba-dum,

CHSSSHHHHH!
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