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Zombies. It seems like they’re everywhere these days. 
Feasting on flesh on the silver screen, enjoying a 

brain buffet in TV shows--these guys are monsters in 
every sense of the word, and they’re even worse in 

real life. Just ask Deadpool.

When the undead overran the world, Deadpool 
figured out that his healing factor could be used 
as a weapon against them. So, he allowed himself 
to be eaten. By devouring his flesh, the zombies 

absorbed his consciousness, ceasing to be undead 
and transforming into an army of Deadpools that 
could save the world! Cool, right? Wrong. These 

new Deadpools didn’t share a sense of heroism with 
the original. The Pools quickly turned on the people 

they were meant to protect.

With the mercs in charge, there was little hope 
for the human race. That is, until a girl named Liz 

stumbled upon a Deadpool with no memories. Now, Liz 
and this Deadpool are up against a whole army of…

well, him. Oh, and zombies, too.
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