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H-HEY HEY RICK, I WAS
WONDPERING IF YOU COULP
MAYBE TAKE ME TO THE

MALL TO GET SOME
NEW SHIRTS.

YEAH, BUT I THINK IT'S JUST AN
EXCUSE FOR HM TO EAT MALL PIZZA
AND LOOK AT BUTTS, YOU KNOW,

AND TH-THAT'S NOT SUPER
FUN OR COOL.

AND HE'S NOT
OREAT AT SHIRTS
EITHER, YOU KNOW?
HE'S NOT SUFER GREAT
AT DIVERSIFYING IN
THAT AREA.

UGH. DOESN'T
YOUR DAD PO
| THAT?

AND, LOOK, 1
KNOW COOL ISN'T A
__ QUANTIFIABLE THING

LOOK.

TH-THATS WHERE YOU'RE |
WRONG, MORTY! IT /&
MEASURABLE!
CHECK THIS

lllll

YOU SHOULD SEE JERRY'S, THOUGH.
IT'S LIKE IF A SAD, PRUNK, BROKEN-
TOOTHED CLOWN'S SMILE COULD
BE A NUMBER.

IT'S LIKE
EEVERSE

THAT DOESN'T
SEEM LIKE A
VERY GOo0oP




KNOW, I-I-1I-1
CAN'T BE SEEN AT
THE MALL WITH NO

FOINDEXTER.

I'VE SEEN

THE ENPS OF THE
UNIVERSE, I'VE DONE
UNBELIEVABLE THINGS.

THIS 15 A FPRISTINE
NUMBER, MORTY. Y-YOU
GOTTA BE COOLER THAN
ICE, YOU KNOW, TO GET

A SCORE LIKE

HERE. YOURE

CRAMPING MY

VERY FEW

EARTHLINGS ACHIEVE THIS '
LEVEL OF COOL, MORTY. I'M TALKING

N ZINATRA, TIMOTHY LEARY, sAUDS

MACKENZIE, UH, TUPAC. YOU
KNOW WHO WAS cool? A

JULIA CHLDS Y

YOU TAKE ME
TO THE MALL




poooe .

" WATCH OUT |
"OOOP%."

PO YOU THINK

| YoU coULD TAKE |

ME TO GET A
NEW SHIRT?

POINPEXTER,

I CAN'T BE SEEN AT
THE MALL WITH NO I
e .

MORTY, I DONT KNOW WHAT

THESE NUMBERS ARE, BUT D.009SS

IT'S NOT cOOL.

AND 1
THOUGHT YOU WERE
SUPFOSED TO GET A

NEW SHIET.

MO

WELL,
I-I1 WAS GOING
TO, BUT—-

NEW SHIRT,
MORTY/

HAVE TO GET THOSE
NUMBERS OFF. IT'S

HUMILIATING.

BOY, EVERYONE
SURE 15 HOT ON USING
POINDEXTER TODAY,
AREN'T THEY?

I-I KNOW,
SUMMER. I SWEAR
RICK DOES STUFF

LIKE THIS ON

PURPOSE.

TAKE YOU TO
THE MALL,




WHATE AW, HECK
NO, 1 FIXED ALL
A THAT YEARS AGO,
S SUMMER.

EFFECTS? THE 50U~
CRUSHING ENNUIZ
THE--

HA HA! YEAH BOY!
YOU KNOW IT'S
ME, MORTY!
TINY RICK!
\,"I

v




WANT TO WALK
ME TO MY NEXT

LISTEN, MORTY, I &OT SOME
411 ON THE anl FROM MY
SOURCES. THERES A
ROGUE RICK IN
THE DV.

THAT'S
DPIMENSION-

VERSE,

AN
; ,
e{f

ARE YOU DPOING
HERE ANYWAY,
RICK? YOU COME TO

U\ WATCH MY SCORE

. ©O POWN EVEN

2

k

HEY, IT'S
TINY RICK! f
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