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CHOOSING SIDES

EARTH’S HEROES PREVENTED A CATACLYSMIC EVENT THANKS TO A NEW INHUMAN NAMED ULYSSES
WHO SEEMS TO BE ABLE TO PREDICT THE FUTURE. BUT IRON MAN WARNED AGAINST USING HIS
POWERS AGAIN, BELIEVING THAT THE FUTURE HAS TO BE ALLOWED TO TAKE ITS COURSE.

CAPTAIN MARVEL DISAGREED, ARGUING THAT SAVING LIVES WAS WORTH THE RISK.

AS TENSIONS RISE, EACH HERO WILL HAVE TO MAKE A CHOICE:
PROTECT THE FUTURE OR CHANGE THE FUTURE?
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Damn,
Hill, did you raid
S.H.I.LE.L.D. day care

_ for this team? My

"\ new combat gear

is older than
these guys.

Like
Isaid, we're
stretched thin. Had to
cobble together grunts
from different
units.

Besides, they
volunteered.

Sir, ETA 90
seconds.
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SAINT BERNARD OF CLAIRVAUX
IS CREPITED WITH THE APHORISM
“THE ROAP TO HELL IS PAVED
WITH GOOP INTENTIONS.” 4
® AR 7
WHENEVER WE STRIKE A
BLOW AGAINST THE FORCES
OF DARKNESS, THERE'S A

SHOCKWAVE OF UNINTENDED
CONSEQUENCES.

W

THEY SAY THAT WISDOM
IS THE ANTICIPATION OF
CONSEQUENCES...IF THAT'S 0L :
TRUE, THEN I SHOULD BE ' ] \ N
THE WISEST MAN IN THE : . g \
UNIVERSE.

I WAS A SON OF
PRIVILEGE, A BROTHER,
A SCHOLAR..AND A
LEADER OF WARRIORS. |-

< -

YOU MIGHT SAY
MY ENTIRE LIFE WAS
SPENT MANAGING
THE WAGES OF
CONSEQUENCE. UNTIL
MY LUCK RAN OUT.

e T e RIGHT NOW, THE INVADER 1|

HAS LOST CONTROL OVER
ABOUT CONTROL. HIS FATE. IT'S A HARSH
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THE CELESTIAL
DESTRLUCTOR IS
GONE.
IT HAS

BEEN RETURNED
TO THE DIMENSION

FROM WHICH IT é
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CAME. <
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LET'S

GET DOWN TO
THE STREET AND
HELP WITH THE

')‘ - ) ; 'y
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CAP, YOU ‘
& T SAVED J§
THE CITY! )
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TAKE THE
AFTERNOON
OFF. N
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